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PRESS RELEASE 

Croix, 10 March 2014 
 

2013: a winning growth strategy  
and good sales activity overall  

given the difficulties in the euro zone 
 

Key figures 
 Revenue including taxes for the chains  

€62.1 billion, +4.1%1 
 Consolidated revenue excluding taxes 

€48,077 million, +3.4%1 
 EBITDA 

€2,636 million, +5.0%1 
 Profit attributable to owners of the 

parent 
€767 million, +19.3%1 

 Net financial debt 
€3,164 million, +€1 million 

Highlights in 2013 
 Further organic growth in France (2 hypermarkets,  

5 supermarkets, 1 shopping centre and 43 drive formats), 
Eastern Europe (7 hypermarkets, 29 supermarkets  
and 3 shopping centres) and China (5 Auchan hypermarkets, 
45 RT Mart hypermarkets and 5 shopping centres). 

 Completion of the transfer of the Real hypermarkets  
in Ukraine (2) and Russia (16) to the Auchan banner, 
finalisation underway in Romania (20). 

 Sale by Immochan of targeted mature assets in France,  
Luxembourg and Italy, generating a capital gain of  
€268 million. 

 
Revenue up 3.4%1 to €48.1 billion 
At 31 December 2013, Groupe Auchan's consolidated revenue excluding taxes increased by 3.4%1  
to €48.1 billion. Due to a very downbeat economic environment in the euro zone, revenue growth  
was driven solely by Central and Eastern Europe and Asia, which recorded growth of 11.1%, while France  
saw revenue fall by 1.1% and Western Europe excluding France saw a decline of 2.8%.  
Excluding fuel and at constant exchange rates, pro-forma revenue including taxes rose by 4.2%, attributable  
to expansion (+4.7%). On a like-for-like basis, it fell slightly (-0.5% like-for-like excluding fuel and at constant 
exchange rates), the fuel impact being -0.7% and the exchange rate impact -1.1%. 
Revenue including taxes for the chains grew by 4.1%1 to €62.1 billion. 
 
EBITDA up 5.0%1 to €2,636 million 
EBITDA came out at €2,636 million, up 5.0%1 in relation to 2012 thanks to a 0.2% increase in gross profit  
(to 23.2% of revenue) and a controlled increase in current operating expenses. It rose at a more rapid pace  
than revenue. 
 
Increase in operating profit 
Operating profit from continuing operations, which reflects the Group's recurrent activities, grew by 2.7%1  
to €1,304 million. Operating profit grew by 13.7%1 to €1,392 million, attributable to other operating profit  
and expenses in 2013 (notably capital gains of €268 million on property disposals by Immochan in France, Italy 
and Luxembourg and asset impairment of €180 million) and 2012 (notably a capital gain of €60 million related 
to the revaluation of the 51% stake in the Italian subsidiary GCI following the acquisition of Simon Property 
Group's 49% stake, and asset impairment of €110 million). 
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Profit for the year (+18.3%1) boosted by non-recurrent items  
Net profit from continuing operations came out at €835 million, up 18.3%1. After restatement for the main 
non-recurrent items in 2012 and 2013, it was up by 1.6%. Profit for the year attributable to owners of the 
parent increased by 19.3%1 to €767 million.  
 
Current investment remained almost stable; +12.9% including the acquisition of equity interests 
Current investment stood at €1,875 million, almost stable in relation to 31 December 2012 at -1.1%  
(€1,896 million). It breaks down into 30.2% for France at €566 million, 12.9% for Western Europe  
excluding France and 56.9% for Central and Eastern Europe and Asia. By core business, €1,115 million  
or 59.5% of the total was invested in the hypermarkets, €265 million (14.1%) in the supermarkets,  
and €411 million (21.9%) in retail property management.  
The purchase of equity interests amounted to €681 million over 2013, primarily related to the acquisition  
of the Real hypermarkets in Ukraine, Russia and Romania. 
 
Debt remained stable at €3,164 million despite the acquisition of Real in Eastern Europe 
At 31 December 2013, net financial debt stood at €3,164 million, i.e. 30.9% of equity (32.2% in 2012). Even with 
the purchase of the Real hypermarkets in Ukraine, Russia and Romania, debt remained stable in relation  
to 31 December 2012 (€3,163 million). Groupe Auchan's cash flow from operations increased by 4.9%  
to €2,051 million.  
To secure financial liquidity, the Group issued 3 new bonds during 2013: €250 million in February maturing  
in 2018, €500 million in April maturing in 2023 and €200 million in June maturing in 2023.  
The Standard & Poor’s rating for Groupe Auchan is “A with a negative outlook” over the long term  
and “A1” over the short term. 
 
 
Vianney Mulliez, Chairman of the Board of Directors commented on the results as follows:  
"In 2013, our winning growth strategy meant we could continue generating revenue growth at a time when the 
sales activities of our hypermarkets in France and for all our networks in Italy were at a standstill and fell short 
of our expectations. It is worth noting that our revenue growth was fully driven by Central and Eastern Europe 
and Asia, whose weightings within the Group increase each year. 
As regards Auchan France, it saw a decline in profit in 2013 due notably to the fact that its tax contribution was 
again very high at 67% of profit before tax and after CICE (tax credit for competitiveness and employment). 
In 2013, we saw further organic growth in all of our core businesses (hypermarkets, supermarkets, retail 
property, drive format, etc.) in the 15 countries in which we operate. Our teams successfully steered the brand 
transfer of the Real hypermarkets in Ukraine, Russia and Romania. The first results show we are offering an 
improved service to more customers, by bolstering their purchasing power. This acquisition has strengthened 
our activity on markets on which we already had a winning business model. Moreover, it is very gratifying to 
have successfully completed this acquisition while keeping a tight rein on debt, which remained perfectly stable 
at less than 31% of equity, due to the successful sale of mature assets in the euro zone. 
On the whole, Groupe Auchan improved the resilience of its business and sales models in 2013 and 
strengthened its growth potential for the future." 
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Key figures at 31 December 2013 (in IAS/IFRS) 

 

In EURm 2013 2012 Change (€m and %) 

Current investment3 1,875 1,896 (21) -1.1% 

Net financial debt 3,164 3,163 1 - 

Total equity 10,227 9,820 407 +4.1% 

 
 
HYPERMARKETS 
774 consolidated hypermarkets in 12 countries; 172 franchised or associated hypermarkets 
€38.0 billion in consolidated revenue excluding taxes (+1.9%) 
With consolidated revenue excluding taxes of €38.0 billion at 31 December 2013, the hypermarkets core 
business saw growth of 1.9%, accounting for 79.1% of the Group's total revenue. Excluding fuel and at constant 
exchange rates, revenue grew by 3.9%. The contribution from expansion (+4.7%) offset the slight fall in like-for-
like revenue (-0.8%).  
In France, consolidated revenue excluding taxes generated by the hypermarkets came out at €15.0 billion, 
down 2.5% (-2.4% like-for-like and excluding fuel), accounting for 39.4% of the division's revenue (compared 
with 41.2% at the end of December 2012). 
The network has expanded since 1 January 2013 by 96 hypermarkets: in addition to the integration of the Real 
hypermarkets (2 in Ukraine, 16 in Russia and 20 in Romania), 50 hypermarkets (5 Auchan and 45 RT Mart) were 
opened in China, 6 in Russia, 2 in France and 1 in Poland. 23 AuchanDrive were also established in France over 
the period. Finally, 1 hypermarket was closed in Italy.  
 
SUPERMARKETS 
817 supermarkets consolidated in 5 countries; 1,885 franchised or affiliated supermarkets 
€7.9 billion in consolidated revenue excluding taxes (+3.4%) 
The positive performance by the supermarkets in France (+1.2%, +1.9% like-for-like excluding fuel)  
and Eastern Europe (+32.0%) offset the decline recorded in Western Europe excluding France (-1.8%).  
Consolidated revenue excluding taxes of the supermarkets core business reached €7.9 billion, up 3.4% (+0.3% 
like-for-like, excluding fuel and at constant exchange rates). In 2013, 45 supermarkets were opened  
(26 in Russia, 3 in Poland, 7 in Italy, 4 in Spain and 5 in France, of which 3 stores under the "A2pas" banner)  
and 14 were sold or closed in Western Europe. 
 
IMMOCHAN 
362 shopping centres under management (247 owned, 70 leased and 45 contract-managed) in 12 countries 
€624 million in consolidated revenue excluding taxes (+4.3%) 
In 2013, Immochan's consolidated revenue excluding taxes came out at €624 million, up 4.3%, mainly 
underpinned by international development. Rents from shopping centres increased by a slight 0.2% on a like-
for-like basis.  

                                                 
2 Operating profit from continuing operations excluding other operating profit and expenses and excluding depreciation, amortisation and impairment expenses (with 
the exception of inventory impairment net charges/reversals). 
3 Excluding business combinations (acquisitions of intangible assets, property, plant and equipment and investment property). 

In EURm 2013 2012 
Variation 
at current 
exch. rates 

Variation  
at constant 
exch. rates 

Revenue 48,077 46,931 +2.4% +3.4% 

EBITDA2 2,636 2,540 +3.8% +5.0% 

Operating profit from continuing operations 1,304 1,291 +1.0% +2.7% 

Other operating profit and expenses 88 (46) n/a n/a 

Operating profit 1,392 1,245 +11.8% +13.7% 

Net profit from continuing operations 835 719 +16.2% +18.3% 

Profit for the year attributable to owners of 
the parent  

767 656 +17.0% +19.3% 
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As part of its new dynamic asset management policy, Immochan sold 17 shopping centres and 11 retail parks in 
France, Luxembourg and Italy in 2013, while retaining responsibility for managing and marketing them. The 
proceeds from these disposals will be reinvested in the development of new shopping centres. As of 2013, with 
9 new openings, 7 extensions, and the consolidation of the 13 Real shopping centres in Russia and Romania, 
Immochan has an additional 230,000 sq.m of floor area under management (for a total of 2.25 million sq.m).  
 
ONEY BANQUE ACCORD 
7.6 million customers in 11 countries (+3.6%) 
Net banking income of €373 million (+3.2%) 
Credit outstandings of €2.6 billion (+0,9%) 
At 31 December 2013, Oney Banque Accord's net banking income had grown by 3.2% to €373 million thanks to 
the strong momentum of its international subsidiaries and diversification of its activities (non-credit activities 
accounted for 36.4% of NBI). Loan production rose by 13.5% (€2.2 billion). The cost of risk on loan outstandings 
slightly decreased at 3.2% (3.5% at end 2012). Thanks to these strong performances and after integrating the 
sale of Nectar Italia shares, net profit increased from €36 million in 2012 to €55 million in 2013. The solvency 
ratio stood at 14.1%. 
 
OTHER ACTIVITIES 
E-commerce (Auchan.fr, Auchandirect, GrosBill, Mieux Vivre par Auchan), Drive (of which 66 Chronodrive),  
25 Alinéa, 14 Little Extra, etc.  
€1.1 billion in consolidated revenue excluding taxes (+12.0%) 
The revenue generated by the other activities grew by 12.0% in 2013 to €1,135 million. The E-commerce 
activity expanded in France with 15 new Chronodrive outlets, giving a total network of 66 sites. Auchan.fr was 
repositioned as a portal for all of Auchan's online shopping solutions. Revenue was boosted by significant 
growth in online non-food categories and increasingly powerful synergies between E-commerce and the stores.  
AuchanDirect strengthened its positioning in the 5 main urban agglomerations served in France, and 
progressed in Poland in line with its targets. Having repositioned in 2012 in its core business of high tech 
products for specialists and technophiles, Grosbill continued in 2013 to refocus in the Paris region, opening 1 
new store and closing 2 webstores. Its market share increased in 2013. 
Finally, Little Extra opened 5 new stores and Alinéa benefited from the significant start made last year in 
overhauling its prices and offering, both in-store and online, to post a 4.7% increase (non like-for-like) in 
revenue. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

www.groupe-auchan.com 
Investor relations: Vincent Schiltz – Tel. + 33 (0)3 20 81 68 54 – v.schiltz@auchan.fr 

Press contact: François Cathalifaud – Tel. + 33 (0)1 58 65 08 10 – fcathalifaud@auchan.fr 
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